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Schedule II--Sheet 1

AT&T CORP.
AND ITS CONSOLIDATED SUBSIDIARIES

SCHEDULE II--VALUATION AND QUALIFYING ACCOUNTS

(Millions of Dollars)

..

COL. A

Description

Year 1996

COL. B

Balance at
Beginning
of Period

COL. C

Charged to
Costs and
Expenses

COL. D

Deductions (a)

COL. E

Balance
at End
of Period

Allowances for doubtful accounts (b) ..... $1,287
Reserves related to business

restructuring, including force
and facility consolidation (c) ..... . .$2,098

Deferred tax asset valuation allowance ... $ 129

Year 1995

Allowances for doubtful accounts (b) ..... $1,023
Reserves related to business

restructuring, including force
and facility consolidation (c) $ 699

Deferred tax asset valuation allowance $ 36

The Notes on Sheet 2 are an integral part of this Schedule.

$2,443

$
$ 39

$2,272

$1,718
$ 109

$2,342

$ 710

$ 2

$2,008

$ 319
$ 16

$1,388

$1,388
$ 166

$1,287

$2,098
$ 129
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Schedule II--Sheet 2

AT&T CORP.
AND ITS CONSOLIDATED SUBSIDIARIES

SCHEDULE II--VALUATION AND QUALIFYING ACCOUNTS
(Millions of Dollars)

COL. A

Description

Year 1994

COL. B

Balance at
Beginning
of Period

COL. C

Charged to
Costs and
Expenses

COL. D

Deductions (a)

COL. E

Balance
at End
of Period

Allowances for doubtful accounts (b) ,. $ 889
Reserves related to business

restructuring, including force
and facility consolidation (c) $ 952

Deferred tax asset valuation allowance $ 43

$1,697

$ 22
$ 3

$1,563

$ 275
$ 10

$1,023

$ 699
$ 36

(a) Amounts written off as uncollectible, net of recoveries.
(b) Includes allowances for doubtful accounts on long-term receivables of $52,

$35 and $32 in 1996, 1995 and 1994, respectively (included in Finance
receivables in the Consolidated Balance Sheets) .

(c) Included primarily in Other current liabilities and in Other long-term
liabilities and deferred credits in the Consolidated Balance Sheets.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange
Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned, thereunto duly authorized.

AT&T Corp.

By: M. J. Wasser
Vice President - Law and Secretary

March 28, 1997

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has
been signed below by the following persons on behalf of the registrant and in the
capacities and on the date indicated.

Principal Executive Officers:

Principal Accounting Officer:

Vice President
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President, Chief
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Exhibit Index

Restated Certificate of Incorporation of the registrant filed
January 10, 1989, Certificate of Correction of the registrant
filed June 8, 1989, Certificate of Change of the registrant filed
March 18, 1992, Certificate of Amendment of the registrant filed
June 1, 1992, and Certificate of Amendment of the registrant filed
April 20, 1994. (Exhibit 4 to Registration Statement
No. 333-00573).

By-Laws of the registrant, as amended January 15, 1997.

No instrument which defines the rights of holders of long term
debt, of the registrant and all of its consolidated subsidiaries,
is filed herewith pursuant to Regulation S-K, Item
601(b) (4) (iii) (A). Pursuant to this regulation, the registrant
hereby agrees to furnish a copy of any such instrument to the SEC
upon request.

Form of separation and Distribution Agreement by and among AT&T
.Corp... , . Lucent Technologies Inc ..and. NCR .Corporation, .dated as of
February 1, 1996 and amended and restated as of March 29, 1996.

Form of Distribution Agreement, dated as of November 20, 1996,
by and between AT&T Corp. and NCR Corporation.

Tax Sharing Agreement by and among AT&T Corp., Lucent Technologies
Inc. and NCR Corporation, dated as of February 1, 1996 and amended
and restated as of March 29, 1996.

Employee Benefits Agreement by and between AT&T Corp. and Lucent
Technologies Inc., dated as of February I, 1996 and amended and
restated as of March 29, 1996.

Form of Employee Benefits Agreement, dated as of November 20, 1996,
between AT&T Corp. and NCR Corporation.
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Form of Volume Purchase Agreement, dated as of November 20, 1996,
by and between AT&T Corp. and NCR Corporation.

AT&T Short Term Incentive Plan as amended March, 1994 (Exhibit
(10) (iii) (A) 1 to Form 10-K for 1994, File No. 1-1105).

AT&T 1987 Long Term Incentive Program as amended July 17, 1989
(Exhibit (10) (iii) (A)2 to Form SE dated March 24,1993,
File No. 1-1105).
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AT&T Senior Management Individual Life Insurance Program dated
January 1, 1987 (Exhibit (10) (iii) (A)l to Form SE, dated March 25,
1987, File No. 1-1105) and as revised December 1, 1994 (Exhibit
(10) (iii) (A) 3 to Form 10-K for 1994, File No. 1-11')5).

AT&T Senior Management Long Term Disability and Survivor Protection
Plan, as amended and restated effective January 1, 1995.

AT&T Senior Management Financial Counseling Program dated December
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provide businesses with outsourcing and consulting
services.We create innovative new services through
AT&T Labs. our research and development group.
Through AT&T Universal Card Services, we man­
age one of the largest credit card programs in the
world.We back our services with world-class cus­
tomer care and support.

AT&T has some 130,-iOO employees.and operateS
in more than 200 countries. Alliances around the
world - such as AJestra in Mexico. AT&TJUnisource

in Europe. Birfa AT&T in India and CANTEL
AT&T in Canada - are helping us reach
new customers in growing markets with
AT&j:.branded services.

---_..-_.­w _

e aspire to be the most admired and valu­
able company in the world Our goal is to

improve the li't'es of our customers by
bringing to marl<et exciting and useful communications
services. bunding shareowner value in the process.

Today, we operate the world's .largest.most sophis-­
dcated communications networl<. own one of the
best-known and respected b~ds, and serve more
than 90 million business and consumer customers.

We are the world's leading provider of long
distance and wireless services. We offer
online services, access to home entertain­
ment and have begun offering local telephone
service in selected cities and states.We also

w

­..-

AT&T

REVENUES

Communications services S SO,S I S $ 48.-403
Financial services I ,66S' 2.261
.••••_ ••••••••••••••••••••••••••••••••••••••••••••••••••• u·· ••••••••••••••••• u •••••••••••••••••••••••••••••••••••••••••••••.

Total revenues S 52,184 $ 50.664

• Income from concJnuin, Operations
(the "new"AT&TJ was $5.6. billion. up 7
percent from 1995, exdudin, 1995
restrueturin, and other charzes. in the
face ofpreparations for extrcIordinary
challenps and unprecedented chan,.
in our business and our industry.

DOLlARS .IN MIWONS'
(EXCS'T 19 SHAA£ AMOUNTS) 1996 1995*

• At the same time, we executed a
successful trlYestItuN, splnnin, off lucent
Technologies and NCR to AT&T share­
owners.

• We remain committed to If'OWIn,
our core business. inYestln, witely in the
future and buildln,lonr-tenn value for
ourowne~

INCOME

Operating income S 8,810 $ 5.453
Income from

continuing operations 5,608 3.205
Ntt income 5,908 139

PER COMMON SHARE
Income from

continuing operations S 3.47 $ 2.01
Net income 3.66 0.09

OTHER INFORMATION
Gross capial expenditures S 6,78S $ 4.522
Debt ratio (excluding

financial services) 18.7% 41.3%

• ,oq5.Jal0 JlCIuM ...SIM2IUIrIf llIId orMt dIcllJ'!S. EJrdudlnf l/lnr C/lO'Ift. ~tOl...,
"'~ _ S8.~8Z. "'Come '""" conlllMtlf.~ oo<IS sS.Z4I .SJZ9 ~r SIlO,"' Jtoa

~l"<:"" ~o, 55.~q2 .SJ 45 ~r 1IIorr/.



r .:; ......

.. ...

._ a~..... . '..;~' ..~ ....

1 The Changing World
of Communications
As our cover points out. 1996 was no ordinary year.

It clearly was a year of change. Sweeping, funda­

mental and irrevocable change. Consider:

• The Telecommunications Act of 1996 ­

legislation redefining our entire industry

- was signed Into law In early February•

• We completed what many observers call the

largest-ever corporate restructuring, launching

as separate, globol companies a "new"AT&'T,

LucentTechnologies and NCR.

• And we took bold,decisive..~to broaden
~

and ~ngthenour businesS, positioning our-

selves to maximize growth In shareowner

value in the years ahead.

These changes - combin~ with evolving technol~es

.an~ escalating cuStomer demands - are moving us toward

.~.~ter pu~se. It is .~..~~~ to which We believe we

. are uniquely suitedr our people. ~~i1ities ~~ siZe.

-. We are in business to enrich the lives of our customers

through communications, using the most powerful netwOrk

on earth. Long distance calling is just one component of

end-to-end capabilities that can include local, wireless.

online services, access to home entertainment and many

other services. We can help customers transform their

businesses to be more successful. Our message to cus­

tomers is that when it comes to the benefits of the com·

munications revolution,"'t's all within your reach."

Welcome to the new AT&1':
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n 1996, we took
some big steps to
make sure your

company will be ready for
the exciting years ahead.

To all AT&Tpeople
our owners and
our employees

-
During a very brief stine as chief
financial offieer.1 had the distinc­
tiond"~ the booIcs"- as the
accoumancs sa,-on 1983,AT&Ts
last year as~ company of
theoldBel~

We thought thae was himlfl.
icaI change. And it was. But the
~_¥,derwayas we dose

. the booIcI-oo 1996 and rncM

:' into '97 are beyond anything
we've seen before..

The sprad of new uachc IOIocY
. is dramaOcally increasing the p0w­

er of con'II"IU1iado to enrich
people's lives and ecpand the pro­
ductiYicy of their businesses.The
pubflC's~lS and appeace
for comrTU\ications have grawn
in l3ndem with the stream of new
benefics.1t's Qir to sa, chat we
rlCNI operate in an indusD'y with
truly insatiable demand.~
AT&T has been synonymous
with communiations for over
100 years. Our job is to ensure
that this remains the ase through

the coming millennium.
Thae's no small task.The defi­

nition of communications is ex­
panding all the time. and we have
to keep expanding the scope of
our set"fices.

In 1996 we took some big stepS

to make sure your company wi.
be ready for the excitirc )G'S

ahead. But before I look tao far
into the M1Ire.lec's look ae the
bottom line for 1996.

The newAT&T earned $5.6
billion. Although a record. ie's
also a disappoinunene since we
expec:ced to do better.Those
lower than expected earnings
reflect some rough months in
the consumer long distance mar­
ket as well as some major irNest­
mena we made in the business.
Investcrs were looking for bear
earnings growd'I from AT&T in

'96. Nobody likes to disappoint
s~ers less than Ido. But if
we eYer needed to balance short­
tenn earnings with Iong-cenn

2

investments - while also stepping
up the marbting of coday's ser­
vices -last year was the time.

Ie was the year Congress
changed the rules of the game in
the United ScateS. Ultimately, the
Telecommunications At;;c of 1996
will erase the distinction between
local and~distInce ser«e.
Wt year was the year )'OU couldn't
esape reading about the Inter·
nee. which has the potenCial
to erase the distinction between
YOice and daD~ And
as I write this. cbeWorldTrade
OrpnizaDon.has just readled an
hiscDric acreemenc co open mar·
~ around the world to real
competition. eYentIJlIly erasing
the cflStinaion between domestic
and intemational a.lIs.

We year we expanded the
capabilities of the AT&T netwOrl<
- the world's most powerful -
by adding scate-of·the-arc switch­

ing and a-ansmission capacity. We
also began upgrading our billing
and customer care systems to

handle the complex demands of
providing local service and com­
binations of services.

We aggressively bid on wife·
less spectrum licenses tNt"',



creased our wireless footprint to

reach more than 90 percent of
the U.s. populadon.laying the
groundwork for services chat will
offer customers unMnal mobil­
ity. We expanded into Internet
access and creatingWeb sites for
businesses determi"ed to make
online shopping and adler forms
of eIearonic commerce u
everydayuusingAutomatic:
Tener Machines. And we began
ofrering AT&T-brandecI communi­

cations services in Canada.
Mexico. the United Kingdom and
elsewhere around the world.

ute in the year we made an­
other kind of invesunent in the
future when we brought in john
R..Walter u our new president
and chief operating officer. Many
people were surprised that our
board went outSide the industry
to selec:t John. but he hit the

ground nmning and has taken
firm ccmroI of our opemions.
From the day he got here.John
has wori<ecl with the senior lead­
ership te3ITI to ensure that we

. have both an i1lteg1:ated SD'ateIY
. and foc:used~rty for

implememing if.
In terms of shareowner value

deliYered in '96. the massiYe~
vestioJre we campleted 0vershad­
ows~ else. As d the end
of Febnary.lucentTec:hnolocIes
and NCR were valued at nearly
$38 billion, democ ISO ali 'i the
validity d our inidIM to spin
off each c:ompany to share­
owners.

This was the bigest c:crpc>
rate remuc:auing ever. Our
people complered it predseIy on
schedule in only 15 mom:hs. con­
duding with the launch of the
newAT&T onjarury 1st. In 15
shon rnonW. we eliminated 13
years of esalating.mari<et c0n­

flictS and strategic ambivalence.
Frankly, the timing couldn't

have been better.

LucentTechnologies can naN

market its equipment and systems
to all the communications com- .
panies of the world - especially
to the Bell companies in America
- without worrying about the fact
that those companies are com­
petitors ofAT&T. I'm disappointed
that we weren't able to make
the NCR merger work. but now
NCR ..an concentnte on its core
strengths in computing without
adapting to the larger strategy
ofAT&T. All d)'OU who were
inYeStOl"S in AT&T at the time d
the restru:DJring are sharing in
the continued growth of lucent

aOd NCR if)'OU rmined roW­
shares in these companies.

But what about the new AT&TI
As I said. I've seen this piet1Jre

before. 1984. the year of the first
break-up. was a wrenching year
for )'OUr company. Profes­
sional"AT&T-watchers" were
pessimistic about our prospects.
They said that the Regional 8ell
Openting Companies had it
made. All we had were competi­
tors. And what did we know
about mari<.eting~ Sound familiar!
WeI~ over the next 13 years.

we created billions of dollan in
shareowner value. Now,we have
the opportUnity - and the will ­
to do it again.

Our balanee sheet is stronger
than it has been in 30 yean. Our

3

focus is Iaser·s~. Our eyes and
ears are attuned to cuStomers.

The growing, global commu·
nications and information ser·
vices business is dead-eenter in
our cross.hairs.That's a business
we've led for generations. And
while it is also a business that is

chaJ:ttjng faster than any on earth.
no other company has the pe0­

ple. technology. brand. market
presence and financial resources
that we have to put those changes
to work for us.

The change staJing us in the

face todzy is the newTelecom­
muniations Aa..1f implemented
as Congress intended, the new
law wm eliminate the monopolies
in U.s.1oc:aI phone service.

Let's keep in mind. though. that
this was an aa of Congress. not
an act of God. No one can pry
the Ioc:aI markets open overnight
or ewln over one year.

We're ITlOYing into the vast

loc:aI service mari<et with a
focused and deliberate strategy.
To St2I't, we're negotiating to sell
the service of some loc:aI monop­
oly companies.We also plan to

build our own facilities where and
when it makes economic sense. In
face. just u this annuaJ report was
going to press. we announced an
unprecedented fixed wireless
technology that gives us the
option o~ reaching local eus-

jOhn R. Walter

I I'eftl, ~s,detTt
and chief
openronf offiCI
and Sob Allen.
choitmon and
chief eX'eCUtift

officer.



leader in our industry. It means
out-iMOYating our best competi­
ton, who will likely include some
of the worfd's most successful
software companies. It means
growing our traditional suengths
at the same time that we be­
come eYen more creatiYe and
performanc:e-driYen.

I'm not naive. Many of our for­
mer operating companies. as
encrenc:hed as eYer in their local
marlcets, will be comir:'l' after us
in the years ahead. The new
trade agreement opens opportu­
nides for us. but it also res
well-heeled foreign companies a
hunting Ucense on our front Izwn
- the richest communications
services market in the VwOrfd. In
shor.t. we ha¥e to leap some tall
bUildinp to keep our leadership
position in this dynamic industry.

But I Icnow one thing for sure.
This I believe to my core: AT&T
people an and will do it.

;Mit±

Customers will expect us to
put services and technologies
together in combinations
that meet their needs. We
won't disappoint them.

tomers rNeI' wireless connec- As exciI:ing as it is to speculate
tions and eventUally pr'OYiding on the fuo.n. no one is ignoring
consumers with advanced sere the here-and-now, especiaIy in

vices like full-motion video con· our core long disance business.
ferencin, and high-speed daa The business services side
applications.We hive other tech- of long distance had one of its
nology and partnering options as strOngest years lM!r in 1996 and
well. the majority of its eustomers are

It will t2ke time, but we are now buying a much broader
totally committed to being a range of services from AT&T.
leader in local service. Because On the consumer side, we
local sevice is part of the ex· began offerin, a range of new
parided ofI'er we wanno mab -services - from new Digital
in the years ahead. OCS wireless service and inno-

Customers will expect us to vacons in online services to

put services and technologies to- DIRECTY. We also launched
gether in combinations that meet the industry's first truly simple
their needs.We won't~ Q1Iing plan -AT&T One Rate-
them. We are moYing into a f\r -- which now has more than 3
ture of "aJl-distanee" corT1l1U'IG- million c:ustomen.
tions - giobaJ encko-end~ " . As)"OU~d expect. there's
munications that maIcII s.discinc. abundant evidence of chanp all
tion between localand~ dis- CMt' AT&T within these paces.
canct, wireless or wired. It's a ,;:.... .~soma~~.~ the new
future where WI wi see dw," :.: . ".:4;~T&T are &mlIarb}':~We
true con¥erpnal of'iOic:e Incf ~.~:". sdI use the values d Our Com-
daa netWOrks. People wit~- man Bond (see t.drtover) as

on uniwrsal mobillcy. e1earonlc the &Uic:Jeposa br our behavior.~"~
commerce and ~r.b IS of We stin value dNersity as a busi- (
our serw. nobody's lM!M ness asset.We stin support the
thought ofr& COl'l'll'nJnities where we live and

In this fiJan.as i1 the puc. worte. Roben E.ARen.
AT&T wi. diferentiacll itsetf from These are values we take with CluJirmon and CEO
the competition by the quality us into the future. FebnJa 28 1997
ofour serW:es and by our~ I intend to do eYel")'thing in my ry •
don.We wiD win cusromers'loyaJ- power to ensure that )'OUr' com-
tf by underst2nding their needs pany is poised to exploit the
better than any other company. opportunities of this changing
We'D meet their needs by deliver· induscry. We intend to buad mar.
ing applications that enrich their ket share as we expand the scope
personal lives and make their of what this industry can offer.
businesses more successful. That means becoming the COst

4



Meet Our .New President

a What do you see as the
strengths and weaknesses of
AT&T?
C Well, there's no question that
we have both. But the weaknesses
aren't anything that other corpor­
ations haven't seen. Uke most
large companies, we need to make
decisions and execute faster. And
we certainly have to focus more
on costs. But these issues can be
corrected. I'm more impressed
with AT&rs strengths, especially
our people, the depth of our tech­
nology, the power of the AT&T
bl'7Uld, our financial strength and
that unmatched base of 90 million
cuscome~

.a Is your lack of experience .
in telecommunications a prob­
lem in learning the ropes of the
new job?
a Bob is pressing AT&T to adapt
and take advantap of the fast­
breaking changes in the communi­
cations industry. I think rm
in a good position to help acm­
erate positiYe change because I'm
not tied to anythinl simply be­
cause it was done in the put.
And, of course. rm workirc wlth
a superb management team chac
has unmatched knowledge and
experience in the communica­
tions industry. No one person
could possibly have all the
answers, but together there's
no limit to what we can do.

t:J What can you cell us about
AT&rs plans to compete in local
servicel
a We're committed to be a
major player. but local service is
not an end in itself. Ie's part of the
toQ/ value.offer we want to make
to customerS.

t:J What will that offer include?
a AT&T will be an end-co-end
provider of communications
and information seNices.We'l
provide customers with "a1I­
distance" seNice that makes
no distinction among local and
long distance. wired. wireless or
fixed wireless.We'lI build on our
lead in wireless services to offer
the universal mobility that fits so
many lifestyles today. We'll con­
tinue to expand globally - often

. through partnerships and alli­
ances - to '"lee[ the needs of
bu~r.c.ies and global travelers.
At the same time, we will rede­
fine what people think of as
"communications services."
We're already creating new
applications that change the
way people shop. manage their
finances or UH information.
That's the way the industry is
moving, and we intend to lead
the way. It's also important to
note that we're going to shift
our locus from acquiring - and
often reacquiring - customers
to buildinJ the kind of customer
relationships that foster loyalty.

t:J What does AT&T have to
do to deliver on its plans?
a The emphasis has to be
on the quality of our execution.
To begin with. that means all
of our people acting like owners
of the business. A sense of 0wn­

ership goes hand in hand with
feeling a sense of personal
accountability for delivering
measurable results. Owners
have a sense of urgency for
meeting customers' needs.

5

Every mow we make has to
reflect a deep understanding of
customer needs. It should show
in the benefits people ret from
our communications seNices,
in the way we deal with our cus­
tomers and in the inl1OYltions

. that. come outofAT&:r.Labs.
AT&T must be more chan a tech­
nology leader. We need to be an
OUtstandi"l rnarkecitW company
as well We need to orpnize our
businesses around our CUStomers
and go to markec IS Ueam so
they get the fuU benefit of all our
resources.lhe AT&T brand. after
all, representS our promise to
our eustamerS. Everything we
do should reflect that promise
and giYe our customers another
reason to believe It.

a Is there anything in
particular.you·d like to Rf
to AT&rs irMstors?
CI'd like to assure investors
that all of our plans and all ofour
actions are designed to grow
shareowner value - Iong-tenn
and short-term.The fundamenal
changes underway in the c0m­

munications industry create
substantial new oppotUInities.
and we're detennined to use
those opportlJnities to create
profitable growth forAT&T.
That's a commitment shared by
our entire management team.

•I

'." :i1
INTO
THE NEXT
CENTURY

John IlWaIW (rirM)
became ATclT'I
pruIdetrc GIldd*(
opeoarlt., ofrlcw

·Not.... 1,1""'1tt
cmnoundnf~

oppoInlrll"~~

manW~-*I

fhelJoard~

dIac~will,.
comeaoac.
be".....of 199.
and IUCCIMdAIfett
CIS chairman wften
Allen mirellcJter
tItcJt~W'"
wflo just turMd so,
came 10 AT&T (rom..;.
Illl00nMIIy&­
Sonr, cite world'I

'arresc commen:IaI
primer, wfIeN he
had WOtked all his
career. becomlnf
chalnnan in 1919.





_:::1::n. i..:,:.:::,,~n. ~;:Jc;:- It"s the classic response from a real estJte 1gent

who's asked to name the three most important considerations in buying prope"~l

But to Seattle-based agent Jean Carlson. location doesn't mean a thing - her

IOC3tion. anyway.

Jean is with Windermere Real Estate. the Pacific Northwest's largest agency.

She hooked into AT&T Digital PCS in October. right after we scooped the entire

industry by being the first to bring the capabilities of PCS communications - a
" .

powerful combination of features such as caller 10. message-waiting indic:ltor,

extended battery life. short messaging. increased privacy and fraud protection, all in

a single phone - to market on a national scale.

Since then,
Jean has spent more

." .time concentrating
. on closing sales

and less on finding pay phones and checking

messages.

Situation: Trying to show a property

to a client on a tight schedule. Jean finds

the address on the print out is wrong. No

problem: AT&T Digital PCS is a phone on"

the spot that lea her call back to the office

for the ~gbt address.

Situation: Jean's phone is wmed off when

a caller is trying to get through. No problem:

Without having to carry a beeper. Jean gets

a message on the AT&T Digital PCS display

screen as soon as she wms on her phone.

Situation: Jean's husband was recuperating from surgery during a week she was

on jury duty, No problem: During breaks. Jean was able to use the AT&T Digital PCS

voice mail feawre to see if there were messages from her husband - or office.

"I love the long-life battery:' Jean adds. "One less thing to fuss with:'

And now her son who lives on the East Coast can track Jean down from 1000

miles away. She can be found whether she's riding the ferry on Puget Sound. If she 's

traveling outside of Seattle (thanks to the service's roaming feawre). or even If she s JUSt

at home - where the land line IS likely to be busy anyway. Location.location.locatlon

7
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n this fast-changing industry,
one thing remains clear:

consumers have confidence in AT&1:

Feelingat Homl

CREDIT DUE
Scmc*w,.. of,;r&T
UnIvvwI c:.d s.mc.
"-flrrClWIIW dw
value ofroo4 CUICMW

~1llrlIuIfI.--
0(1'1-_ .......
Sa _

_wfdI ....
.dwa ....
roo4 Cl"efIt ......
lrrtocC wflIIe ..__

peyrnMC~ • II*"
peny _...,..,. n.
__t*s-ft

dlcft--..,......
fuI CIt'IlWe __".,..

JioMIi.wI\IIte _ ~

Int·_I .....,
--- etrw: "'Wt
ollllriww for uaa.-."
s:-n~..... ln..
/f1WtI wfMfI_

• fft4 _'ft ,.,.. __

oltd MyoM for dIem."

When a recent Harris poll
asked 1,000 adults for twO

choices of "really good com­
panies." the top anSW8" was
"ATIcr - for the seconcI year
in a row. And in a recent

nationwide survey d rr",..
chan 1,300 c:onsu;nitS a:n:b:t.
ed by HartIluntz Research.
AT&T emerzed as the dear

leader for " a:mpII'ly people
tnJSt co~ cnem use r2picIy

- chqir'c canmI'lic:adons ....

nclo&Y co smpIiff 'lheir IMIs.
It's Iitde wonder 1:hat for

some 80 miJIion ccnsumers.
the power d comnUlic::IDnI
comes from AT&T. And as"new ATlcT,Vl'll'''' pn:Mdirc
more compIere soIudons co
ct.ir~ c:cm­
~needL Hfnare
some~

CONSUMER
SERVICES
We',.. the IonI disQnce mar·
ket share leader, and a wide
variety of services and fea­
cures make it easier chan eYer

to m:y in touCh. And Vl'll back
these senices with world­
class cUStomer are.

TaJcing on the Competition

AT&T lost reor befon intto­
ducrion 0(acombined • (or
residential /anf dirfonce and
wireless customets lflCIt hos on

option ofa sinIfe. inlielJCIlled bI
and pes just a sinefe number
tD cal (or sentce. This offer is

/ayinf the f"'Undworl< (or more
voIuable,~ seni::es.AIso
in 1996, we became the~
national CDtM'lClniaJrionr~
pony CD • ocass CD home
entertai/ll~ r1tt'OlJfh our..
ry~ in t>tRECTV-.

WIRELESS
With a cuscomer base that
tIWI by more than 30 per­
cent in 1996. AT&TWireless
SerAces and its partner c0m­

panies now haYe more than
7 million subscribers in the
United ScateS. AT&TWire/ess
Services also offers wireless
daca and messaging services,
and is one of the leaden in
ajr-to-gT'OUI1d communicadons.

Talcint on d1e Competition
In /996. AT&T became the
~rst ctIt\'1POI'IY to • the next
geneta'Don ofdifitD/ wireless

B

t«hnolofy -AT&TDigital PCS ­
which combines voice, messogillf
and pofnf communicDrions in

a sinfIe hant:J.htJd dt:via.

ONLINE
AT&T is winning online cus­
tomers with ouacanding ser­
vice. And '1ntemet for eYery­
one" is the ease-of-use goal
d Al&TV\OridNet Service".
AId10uch rtfNi to the industry
in 1996.Vl'll had the best
scores for all completion
rates, as well as time required

totocin.~coan

IrMne Networt<Technologies
SUJdy~ nearly adozen
d the largest serW:epro'Iicfers.

TaIcinr on the Compecmon
AT&TYtbrldNet SeMce went

(rom beinf (J SUln~ in March
tD become a /eadinf pl'O'lider
ofonine senices, with mate
rhein 560.000 subscribers by
reor end. The service gomerP:d
PC Magazine's 1996 "Most
Va.WbIe ProduaAltOI'd"(or
/ntsnet sentce providers.



LOCALCAWNG
ForPardwp fIItd NlldalAuIoIdt, ATlin InCrDducCion ofloal.-ica In Soaa,,~
CtJIif.. in DecemNr otrwr IlWl)' IMMjIa, indudttr IN ,__tee of W!"iCinf a •
rfe dtedc fw their Ion, dIJtance and /oarI relepltone dIarza

withAThT
LOCAL
Aggressive activity following
enactment of the Telecommu­
nications Act of 1996 led to a
phased consumer loa! ser·
vice intrOduction in CaIifomia
in December: with plans to

enter other markets in 1997.

TaJdng on the Competition

As we enter the local service
ma~rp/oce, we i'e committed

to exrendinf the haBmarl< troits

ofour long disrDnce senoice,
indudirr. our communeorions
u;:,ertzse, worfd.dass customer

care and~ prices.'

AT&T
UNIVERSAL CARD
AT&T UnNersaJ Card Services
-which provides a credit. ash
·and AT&T Calling CUd. all in

one - manages one of the
largestad card propns
in the worfel. with some 18
million aco::xn:s..T..,. on the Compedtion
1ti"':i996, rileR&TCJIWer.

sol Card 'MIS~ best (or
cusr.omerso~ amonr
renetd feature JOId atid~
daftI adcxrdr bylO.Power·
artdksodates... ..

INTERNATIONAL
AT&T Oireae Service makes
it quick and easy to all the
United Sates and many
other countries from virtu­
ally anywhere in the wond.

TaJdng on the Compedtion
In early bo/Jotinf in rhe Me»­
can /onf cflStDnCe morlcet rhat
opened ro competition on jan­
uary I, 1997, for more~
ers chose service from our
Alestro joint Yet1tlJre rhan the
sef\lice offered by any of its

competitors.

CAWNG
FORHBP
GMIIf a J-yeorooId lite
P-W to MIp a "-'!
cmodc wic:lim irn't ..~
IyraurinL 8ucATIiT
operator 8riCln Marmon

insisa, " - jVJt doinf
my job:' On MardI
/7, /996, Srian faund
/lim_I( on che liM

wiCh a chIld wllo Icepc
~Il£ "Caddy's
sick; Caddy fel down."
With che aid ofa 9/1

~or. 8rian kept
che )IOUn..,. on lite
line and notJfiecI police.
Po/ic. and pcIIanlldiCi
/ocfIfad the IIouM, fIItd
IN (rnher _ caIlIIt

to eM '-PfwI fIItd
tr-.d fw wfIaf rumM
out to be a IIWnar Il...c
lfttCIc*. 80dt (rnher
and__ jlM...

fw ......~ ..
cooUI.ao.d IlancIlnr
ofthemltolN~

inf"'and"~
~ wMn rIMy jom
ATilT Opetaews­
wica "In • maar
ofW"'..ied.
be celrI\ and IteIp
peOf* quiddy."

• OIIl.ECTV is a
~•......s_•
....tltd
0l1l.£CN Inc.
a_d"",,-,
E\oarorloc. C...,.

··I1......... a"'''-
ell. JO P_ 19'16
C""'Dr.......... C""'"
CJ(:t'tCI~~" ).aa~faetaoft

~:~ay',f :~ 171

:lr':"'lCO""'''
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;,j'~",~nlty COIte<i. Ic"s bei!n t."1e lofty - Jnd as yet unattainable - goal of many noble people

arouna the world

Every four years. though. the Olympic Games come close to uniting humanity. It's a

brief glimpse into what could be. It's a brief time when politio are replaced by the simple

Olympic credo of "swifter. higher. strOnger:' And the world wants to watch.

In 1996. the world did get to watch the Centennial Olympic Games in Adanta - in

record numbers. People around the world witnessed the pageantry, the sorrow and the

joy, the solemnity and the celebration. The broadcasting expertise came from NBC and

Adanta Olympic Broadcasting. And the partner they chose to provide transmission

expertise was AT&T

We provided a long distance
fiber-optic network

supported by a SO-plus-person AT&T "Dream Team" of

technicians and customer care people led by manager

Willie Hart (opposite page).

The team was responsible for operating 6-40 video

circuits for 17 days straight (perspective: a political con­

vention only requires 100 video circuits for five days.

and the Super Bowl needs just 30 for a single day),

Via the circuits. we created a"virtual broadcast

center" that linked NBC's facilities in Adanta and New

York. saving the netwOrI< millions of dollars by allowing

it to handle much of the production worl< in its New

Yorl< control room.

This was in addition to other technology AT&T supplied to the Games. including:

the AT&T Global Olympic NetwOrk. which provided global ailing capabilities for the

entire Olympic family. and arried nearly 9 million minutes of traffic during the Games:

and IS AT&T Centennial Olympic Games Calling Centers, which included availability of

AT&T Language Une' over-the-phone interpretation service in any of 140 languages.

As for the customer's view of the broadcast network. "AT&T put its engineering

and design expertise to work to develop a customized digital video and data service

that provided the high network reliability we required:' says David Mazza, director.

NBC Olympic Engineering.

One reason for the praise: in 103.000 hours of transmission. the only interruption

lasted just <to millionths of a second. The viewers never noticed.

But they did notice they were part of the world's united humanity - however

briefly. And maybe they grew a little more hopeful because of it.

II
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rJeil it cornes to custonler
care, companies clearly
have a communications

partner of choice.

Inspiring theTrus1

FLYING HIGH
WIMIl UrtltadAIrfiNI

beflrn co upIorI­
eIecaMc cfiItribudon
dHINMIr co~ CWo

lOIMfS wid! iftIlOm

_co tnMf"""'"
tion. eM alrfine eumH co
AT&T SoIveionI. Woridnr
wicUT&T~ AT.T
SoIUClonI _Iucrced new
tedlnolclps there WOIM
enotIIe UnirHAltfnelco
offwthilc~

''AT.T SoIucionr IIrDuaM
topdMr eM ri,nc comW­nGtion 0(__ iliac.-

1'1 cmcI tecMical .....
there will au- UlCO IMet

0lIl" CUlCWMrJ"1tftfI&."
~ ArMIy Studden, eMf
iIIfomHlCion oJ'l'icer crt
UniredAitfina (ll"-J.
"This woric has opMed
!he door to 0 new ,-'
of po""entlif> willi
.IT.ir.-

In Bilinf'Mrif mapzine's
most recent business c:usa>

mer care sunoey. AT&T was
tops. widl 84 ,.,;em of the
large businesses polled raa"l
AlJiT"s cust.ClI"lW' care as IOOd
or excellent. Data~
Cions mapzine putAT&T in the
No. I spot for the third year
in a row in C\ISU)t11et" service.
And AT&T scored best on a
recent customer satisfaction
su~ conducted by Com­
putetworld l'Npzine regarding
wide-area netwOl"k trans-­

mission services.
To many businesses. ser­

vice and reliability are para­
mount issues. So AT&T is
continually looking for new
ways to bring added value.

BUSINESS
SERVICES
AT&T provides businesses
with actvancecl YOice. data and
video services. For small- and
medium-sized businesses. we
can bundle these services
and provide billing plans tai­
lored to individual needs.
For large, multinational busi­
nesses. we offer advanced
netwOrked solutions that can
gi-..e them a competitive
advantage in their industries.

Talcinzon the~
Businesses now can fOin more
simpflCity cmd flexibility in mort­

olin, their telecommunications
with AT&TAll'"', a new plat­
form that provides integrated
biUinf and ClJStOt11er care (or

IocoI.Iont distance./ntemet
access, messaging ond wireleu

services.

WIRELESS
AT&TWireleu Services lets
companies integrate high­
productivity features into
their specialized business ser·
VIces from AT&T. giving them
Single-source convenience.

12

Taking on the Competition
We've indudedAT&T Oigitol
PCS enhancementS in our Wire­
leu Office SeMce product. a
sophisticated telecommunico­
!ions sel'\'ice that allows one
phone number to reach a per­
son almosta~, combining
wireless ond wired networlcs.

ONLINE
AT&T has unveiled the indus­
try's most comprehensive
set of services aimed at stim·
ulating eJearonic commerce.
extendingAl&is transaction
expertise to the Internet.
AT&T EasyCommerc:e Ser­
vices enables businesses to

reach more of their cus·
tomers through electronic
catalogs. guarantees their
Internet transactions are
secure. and provides elec­
tronic mail and enhanced
fax capabilities.

Taking on the Competition
AT&rs Web Site ServICes ,$

ranked among the top 1 ~er.

cent of 011 hostinf prolf,~e'~

AT&T EosyCommerce ~ -'
offerrngs helped Cc,r··



H'

of Businesses

AT&T LABS INNOVATION
AT"T Labs helped lift our customerI a new tool In 1996
wit:tl AT"T PenonaI Reads" SerYice (PRS). Developed by

the Labs' N_ Concepa Ofopnlzation, PRS Is an UI)'-to-uIe

"meet-me-in-the-networ'.l:" service that auuns sublcriben
they won't miss a caII- u!1tess. of coune, they 'NUt to.

For more than 110 rean. AT"T Inncwadons have laid

the foundadons of the wortd'l communications services and
systems. AT"T Labs' distinguished stlft'indudes some of
the best minds in mathematics, communications services,
and computer and information sciences.

tions Week magazine readers
to rate AT&T the No.1 compo­
ny to watch in 1997.·

LOCAL
In early 1997, AT&T unveiled
two loa! service offerings
gea~ to businesses.The
first. business lcal service,
is a full-feat:Llred offering ini­
tially available in Califomia.
with roll-out in other mtes
_planned for later this year.

The second, AT&T Digital
Unk. is an outbound facilI­
ties-based IoaI service
available in 4S mtes that's
targeted at businesses
with dediaced links to the
AT&T netwOrk.

TaJcing on the Competition
Business IocoI SeMce features
compeririYe pridn£"one co.
does it a'"cusromer core. and
a si/I~ bI rhat indudes /ocoI
cr,g Ionf cfrs:tDnce cha,.,es. I1nd
otherAT&T senices. AT&T D;r.
r.oJ Link. outbound coJs, fhourh
IocoI, ore bled and discDu~

os port of0 customer's Ionf
distDna! CXlntnXt

AT&T SOLUTIONS
AT&T SoIudons proyidesSb"a. services CD cflentS CD

help chern idendf'y and reaJize
fWNI sources d value through
the power of netWOI'i<-inten­
sive solutions. In 1996, AT&T
Amerian Transtech joined

the team d consulting. systemS

integration and outSOUrcing

professionals and beame
.AmSoIutions'bunh prac­
tice area - customer care.

TaIdnc on the Compeddon
In 1996, AT&T Solutions
won omost $2.9 bilion worth
ofoutsourdnf c:ontroets (or
periods ofup to 10 years (rom
such diems OS Texuon, Master­
Cord InremcniOnol, Merril
Lynch,J.P.MOtpI ond United
HeolrhCore Corp.

INTERNATIONAL
As a foundi", member of
theWoridPanners alliance,
we offer mukina1klnal com­
panies one-stop shopping
for seamless services to more-­
than 30 coumries. In Europe.
we·.... joined forces with Uni­
source. the joint vemure of
Dutch, Swedish. Swiss and
Spanish phone companies.

TaJcing on the Compeddon
Yankee Gtoup~ 1996 SUM)'

of the 200 top multinationals

rated WorldPartl1ers No.1
in (/obol networking across
the boord.

FINDING
CHILDREN

W1len a '.~Id
wvs abducted in ,",Iff
of a Hillsborou".. Ccrlif~

Icltool in Decemiler,
"'e became _ of""'"
eIlon 2,400 dIild,.,. who
disappear eftf')' day in
eIle Uniced Seates. 8uc a
Itiflt-Cech JOhItion _

opd IIy the nanprojk
0IJII1tiMtlon SodcrITedt
eIl~ ,... cItouIlm4a .,
Itirfwlucrllcy tfiers _ lit

millllCel wio fa....
COIl copcrbilhlft '"""
ATclT~

Servicft kiIpt err IHn

eIlii aM Pf '""" be­
camiItf ancrdler trcrpc
ftlltiltlc. T7te /rlfonN­
tIon •.,..,. "... IfIe
fitf"toa Itac to Iter".,­
IGY IaccrI police. and ..
wvs ,.IecrMfl~
'- dtcrn two Itaun cr(tet
a fIJw "",..w ." IfIe
-Inf_In fHIdIdon
ra our "...",., .sc.cw.
Tedt enltcrrtad fa.­
Wee, ATclTEasy WatU
WIde We"" s.mc.. Ita.
deftloped and Is lterltlnf
a Web litet-TRAIC
.otrJ,~awfl. new wrt to di..
triblll. eIlll YlflJI inf­
CiatL SIt_ Of*'IIUnl
eIle l)'ICem are KimbftJ
Sellers ofATciT and
Lc. Slephen Loww, Daly
City, Colif~ Police Depe.
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FiSh sn~red by a net' An old story.

How about fish snared by "the 'Net"- the Internet. that is~

Well, that's a story bound to be of interest to pet fish enthusiast Bill Hartman,

~nyway. Bill takes his watery hobby seriously enough to have a custom-made /25­

gallon show tank built into the study wall of his Montville. N.J.• home.

After 12 years of freshwater fish, Bill's fancy turned to the saltwater variety about

a year ago. Problem is, they require a lot more TLC to survive - and information on

JUSt how to do that IS scarce.

Enter Miami, Fla.-based Aquatic Connection. The folks th"ere ship live tropicJI fish

worldwide. And they turned to AT&T EasyCommerce Web Site Services to

help people
snare fish on the 'Net.

Through T::.c Aquatic Connection site handled by

AT&T. people like Bill can see pictures of fish through

an online color caa.log. place an order over the Inter­

net, and even learn all som of helpful information .

about the fish through an interactive Q&A data base.

Ted Church. vice president and director of

marketin; for AquatiC Connection. is pleased

because."We've had a 300 percent increase in

sales because of the Web."

Bill is pleased beause he has unmatched access to

information about his Imperator Angel. Aurgiga

Bunerfty. Panther Grouper, Ocellaris Clown or

Majestic Angel fish,

Even the fish can be pleased. because being snared by the 'Net gives

them a good home.

A happy ending for everybody. And that's no fish tale.

IS



i

II
I

T&T has offered to
ta)<e all our children a
long way down the

information superhighwa~"

Providing a Basis fo

VIRTUAL CLASSROOM

AT&r. cOllltl'litmetlt to ",uclldOfl utell.

orovrKI die WOIfd. 1'JM potentHr' fO' die
'"temwt to ..." ,..,. __ IIotrietl of
rime, ,..",."., ort4 .." ....,. it Min,
,..eJiu4 ", ItfIfttrtr p«tJr:JpetJ", i" rhe
AT&T1-VirMI'0_"mpetitioft.
Ovri", die r:empetttl0fI, ItfIfttrtr from
Jo,.- "'""'" ,,_ ..." _riel", wiCIl
.cltoolt itt AIlltlWlie, Ho"l 1Co"" Co"oder,'ro_. tile UIlit"' Ki",.,.. .,,4 rhe
UftltH s_.. to _e 0" "Iltemet 1I01M

po,.. wiCIl die wi_ to M .,,"ov"c"' /"
rhe .priftr. H_. fifIJt-fr"tJft nv4e"u fit

Fv"ollo"'i City 'r:II/bcr £I_lltory Scllool

i" Jo,." WOI'II Oft tIIeir pfttjecc. AT&TJ'"''
o j./"t "."tvre /"...,,,/,,, AT&T 0,,4 lS
le04/", Jop."e•• cO/'Porod."•• pro"ide.
bv,;" witll 04..."n4 commv"ico-
lions in. o"d wo. tile rom comm.,·
cio' 'nllrnet ••,."ic. pro"id., in }opon.
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When Federal Communica­
tions Commission Chairman
Reed Hundt made the state­

ment noted above. he was
speaking of the launch of the
AT&T Learning Necwcrtct.
our S150 million commitment
to help put the United Sl3teS'

110,000 public and private ele­
mentary and secondary schools
on the information superhigh­
wrt by the )'III' 2000.

Thep~ represents
one of the Jar&est philanthropic
commianents in corporate
history - and adds to the SSOO
million in support of education
we've provided since 1984.
We want to use the power d
communications teehnology
to help )'OUfII people build the
foundation for a lifetime of
leaminl and achievement. .

With the growin& wuId'l of
information now available O!\­

line, the Internet has become an
effective and exciting tool in
the ctmrcom for researd\com­
munications and netwOrking.

The AT&T Learning
NetwOri< olfers schools
free dial-up access to the
Internet d'lrough AT&T
WorldNet Service (five
consecutive months of free
WoridNet usage followed

16

by discounted usage). as well
as Web browser software.
content access controls and
navigational tools.

Through the AT&T
Leaming Nerwork. students
alief teachers can reach pe0­

ple. places and information
anywhere in the world. and
build new learning communi­
ties. And community leaders
an use the online AT&T Learn­
ing Nerwori< Community
Guide to obQin success stO­

ries. presenation materials
and case studies.

Other facets of the
Leaminl Nerwori< include
the following:
• A new componel'lt of the

AT&T Learning NetwOri<
called the AT&T Leaming
Poina'" Prolram lea resi­
dential service customers
eam points for qualifying
AT&T calls. and direCt the
points to schools for equip­
ment (see related Story).

• Since AT&T believes that
technololY is only effectIve
if teachers have the sup­
port they need to help kids
Ieam. d'leAT&T Learning
NetwOri< has a related on·
line mentor prog~m called
AskLN'" Service. Available
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lowship and VISiting Profes­
sors Programs.

Schools can register for
the AT&T Learning Networlc
by calling 1-800-809-1097.
Additional information about
many of the programs men·
tioned here is available by
visiting the AT&T Web site
htrfl:JI-.aa.comleducationi.

through phones and ser·
vices donated by AT&T
Wireless Services.

• AT&T Foundation grants­
SSO million over five years­
will help families. schools
and communities use tech­
nology to enhance teaching
and lifelong learning.

• AT&T has a Iong.standing
commitment to the en­

couragement of academic
pursuits. induding Summer
Internship. Undergrad~te
Research. AT&T ubs FeJ·

How Shareowners Can Get Involved

Like all consumers in the United States, share·
owners can join with AT&T to help schools by

.supporting .the new Learning Points program.
It's easy: AT&T residential service customers

C~., earn five Learninc Points for every dollar
they spend on qualifyinc AT&T calls, and desiC­
nate the points to any accredited kindergarten
to grade 12 school in the United States. It doesn't
cost consumers anything more, and after they
sign up there's nothing more to do. Schools auto­
matically accumulate points and can redeem
them for valuable products - including free hard­
ware, software or computers, as well as teacher
support materials - contained in the Learning
Points Catalog. developed with Scholastic, Inc.To
register for the program, schools and consumers
can call 1·800·354·8800.

through AT&TWorldNet
Service, AskLN Service helps
teachers integnte Internet
technology into the class·
room. and gNu them a wrt
to share lesson plans for
collaboratM online projectS.

• By the year 2000. 100 select·
edAT&T Learning NetWOnc.
schools across the country
will be able to enjoy the
freedom and mobility of
wireless communications

S-u-etMI~
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. ighiights of Recent Business Successes: 3e'5inrin;

with our historic restructuring and runnin·~ ,:iH-Q'.i~h

virtually every area of the business, AT&T showed a

strong ability to execute its plans and win in the marketplace ­
as well as position ourselves for the future. Here's an overview.

Getting the Job Done

II

I

AT&T Restructuring
..y::-::?'"--:-r;- .....-.l.O;...... AT&T completed one of the largest­

ever restrUCturings - with precision - following an extremely ambitious
timetable in 1996. LucentTechnologies stOCk was traded on April .. as
part of the largest initial public offering of a U.S. company. and Lucent was
spun off to AT&T shareowners Sept. 30: the spin-off of NCR to AT&T
shareowners took place Dec. 31.

..i'H I ..I· -:4'N· • RestrUcturing allows each of the
three companies to pursue growth in shareowner value. unfettered
by Strategic confliCtS: AT&T in the communiations and information
services business.J::ucentTechnologies in the comm~ lations systems
and technology~ and NCR in transa:aoll-lntensive computing.

AT&T Customer Care People
- t33·';I;",::;i#:'t. Ourcuuomer are orpniDtion

gaYe personal attemion to,miUions d C\IstomeI"S daily last year. AT&Ts
Web-based Knowledge Mana&ement System on the company's Intr1lnet is
a new information-access tool. which is helpi"& ian inc:re:uing number of
customer care representati'les provide faster. simpler and more efficient
customer service.

_i"l';,! 4.:1" !.:.: In cooperation with the Commu-

nications Worl<ers ofAmeria. we recem:ly instituted a breakthrough
pay-for-perlormance model for consumer customer care people that
represents a triple win: for CUstomers (better service). for the company
(it's a self-funding Pl'O&fWI') and for AT&T people (the program provides
a clearer path for areer advancement).

AT&TWorlclwide Intelligent Network

o.;,,,': .t·:' ,I" :. & We continue to upgr;lde and enhance
the network !or the future. In addition to improving netWOrk reliability.
AT&T last year introduced sate-of-the-art technology to s,gn,ficJntly
mcrelSe transmIssion cJpacity.

Consumer Services
." ~ • ... ~ .'.'. _..:.: .1~ In 1996. we addressed the confusion

of long distance pricing claims with AT&T One Rate. whIch prov,des a
single rate for all direc:t-dialed AT&T long distance calls made from horm
within the U.s~ 24 hours a clay. More than 3 million customers have
signed up. and the program is meeting our expecations for reducing
customer"chum:' AT&T One Rate International is the first plan from
a major tong distance company that offers a single flat-rate price per
country for all direc:t-dialed international calls.

,W;I"I; . t·:',u.:.! _. In our continuing effort to help
people simplify their lives. we'Ye announced that customers can now us
1-8OO-CAU.·AT'T' to place all ails - both loal and long distance - wh
they're awq from home. With this simple number. custemers an alwa]
reach theAT&TWorIdwide Intellipnt Necwork.speak to an AT&T ope
atOr or reach a cuuomer service representative.

Business Services
.--BR·W,if-: :,3:U·. We enjoyed strong volume and
revenue Jrowth in business services in 1996. fueled in part by a string
of multimillion-dollar Contr1lctS from such customers as McGraw-HiU.
Oelta Airlines. Rhone Poulenc. Hoechst AG and Choice Hotels.

il'III,! J.,I" I.:.) Helpi"& foster the success of our
business services is a transformation of our sales Jpproach - from
simply selling "transport" to selling combined services that offer com­
plete solutions. We'Ye announced plans to extend our Industry-Iudinl
toll·free (800 and 888) services to international marketS.

AT&TWireless Services
• ,., .;•. : 1J ...... :I;..:: I to. In Taiwan. along With ':)ur partner.

The FarEasTone Group. we recently were awarded two of three major
licenses to provide wireless services to that island nac'on. Birla AT&T
announced itS intention to build the largest wireless network in India.

illl'''' ••:1" «.:.j AT&T Wireless ServIces and
Raprs Cantel Mobile Communiations - Canada's tOP cellular provide,
- are marketing their wireless services under the co·br:lnd CANTEL
AT&T. The agreenent expands the seamless avaIIJt;,!,:·, ~'AT&rs and
Cantel's wireless services. including Oigial PCS. :~,.! : :he UOlted
Sutes and Canada.
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